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LOGOTYPES
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L O G O T Y P E  P O S I T I V E  V E R S I O N

Our brand can be recognized by a set of distinctive signs

that identify it, make it unique and a�rm its personality.

The logotype is built according to a very precise grid.

It cannot be distorted in any way. Always use the logotype

with the dark purple when it is used on a light background. 0 4



L O G O T Y P E  N E G AT I V E  V E R S I O N

0 5

Our brand can be recognized by a set of distinctive signs

that identify it, make it unique and a�rm its personality.

The logotype is built according to a very precise grid.

It cannot be distorted in any way. Always use the logotype

in white (negative version) on a dark background.



L O G O T Y P E  B L A C K  &  W H I T E

0 6

On a black background, the logotype

will be always in white (negative version)



L O G O T Y P E  B A S E L I N E  P O S I T I V E  V E R S I O N
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L O G O T Y P E  B A S E L I N E  B L A C K  &  W H I T E

0 8

On a black background, the logotype

will be always in white (negative version)



P R O T E C T I O N  Z O N E

The protection zone is an imaginary

area that surrounds the logotype.

This zone must be respected to

maximize readability. 0 9

1 5 M M

M I N I M U M  S I Z E



P R O T E C T I O N  Z O N E

1 0

3 0 M M

M I N I M U M  S I Z E

The protection zone is an imaginary

area that surrounds the logotype.

This zone must be respected to

maximize readability.



P R O H I B I T I O N

Any change on the logotype

is not allowed. 1 1

A P P LY  A N  E F F E C T D I S T O R T  T H E  L O G O D I S T O R T  T H E  L O G O

U S E  A  D I F F E R E N T  C O L O U R I S O L AT E  T H E  F R A M E  B Y  A  C O L O U R A P P LY  A N  O U T L I N E



COLORS
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C O L O R S

This color chart is the basis of our identity,

and the color references must be complied

with. The rendering of a color on the screen

«RGB» «HEX», printed «CMYK», «PMS» is 

hardly constant but these references o�er 

the best possible conversion.

P U R P L E  0 1

R V B

C M J N

P M S

P U R P L E  0 2

R V B

C M J N

P M S

P U R P L E  0 3

R V B 1 8 7. 1 2 6 . 2 2 2

C M J N 4 1 . 6 1 . 0 . 0

P M S PA N T O N E  2 5 7 3  C

P U R P L E  0 4

R V B 2 3 6 . 2 2 0 . 2 4 0

C M J N 8 . 1 7. 0 . 0

P M S PA N T O N E  2 0 8 5  C

W H I T E

R V B 2 5 5 . 2 5 5 . 2 5 5

H E X F F F F F FH E X E C D C F 0H E X B B 7 E D EH E X

1 6 7. 4 8 . 2 2 0

5 5 . 8 1 . 0 . 0

PA N T O N E  2 5 9 2  C

A 7 3 0 D CH E X

1 1 3 . 0 . 1 5 1

7 1 . 1 0 0 . 0 . 0

PA N T O N E  3 5 1 5  C

7 1 0 0 9 7

1 3

C M J N 0 . 0 . 0 . 0



C O L O R S

When using dual colors, the following

combinations have to be respected. 1 4



TYPOGRAPHIES
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T Y P O G R A P H Y

Typefaces are an integral part of the visual identity.

Their use is regulated and ensures graphic coherence

on the di�erent media. 1 6

GOTHAM
L I GHT R E G U L A R M E D I U M B L A C K ULTRA
L I G H T  I TA L I C I TA L I C M E D I U M  I TA L I C B L A C K  I TA L I C U LT R A  I TA L I C

A B C D E F G H I J K L M N O Q

R S T U V W X Y Z  a b c d e f g h i j k l

n o p q r s t u v w x y z  1 2 3 4 5 6 7 8 9 0

! ? @ # € $ & ( ) _ + = < >

S Y M B O L S  &  N U M B E R S B U Y  I T  H E R E
https://www.typography.com/fonts/gotham/styles



GOTHAM
T Y P O G R A P H Y  H I E R A R C H Y

1 7

Headline 1
G O T H A M  B L A C K

Headline 2
G O T H A M  B O L D

S U B T I T L E
G O T H A M  B L A C K  -  S PA C E  B E T W E E N  C H A R A C T E R S :  2 0 0 G O T H A M  L I G H T,  R E G U L A R  O R  M E D I U M

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

nonummy nibh euismod tincidunt ut laor eet dolor e magna aliquam

erat v olutpat. Ut wisi enim ad minim v eniam, quis nostrud e xerci

tation ullamcorper suscipit lobortis nisl ut aliquip e x ea commodo

consequat. Duis autem v el eum iriur e dolor in hendr erit in vulputate

velit esse molestie consequat, v el illum dolor e



B R A N D  A R C H I T E C T U R E

The CCI’s logotypes are respected

rules that cannot be changed:

typeface, proportions, color.
1 8

G O T H A M  M E D I U M

G O T H A M  B L A C K

CCI
HAINAUT

CCI
WALLONIE
PICARDE

CCI
LUXEMBOURG
BELGE

CCI
LIÈGE-VERVIERS
NAMUR

CCI
BRABANT
WALLON

CCI
WALLONIE
PICARDE



B R A N D  A R C H I T E C T U R E

1 9

3 0 M M

M I N I M U M  S I Z E

The protection zone is an imaginary

area that surrounds the logotype.

This zone must be respected to

maximize readability.



T Y P O G R A P H Y

The Arial typography will be used

for the supports such as Powerpoint,

Word, Excel files and emails. 2 0

ARIAL
R E G U L A R B O L D
I TA L I C B O L D  I TA L I C

A B C D E F G H I J K L M N O Q R S T U V W X Y Z

a b c d e f g h i j k l n o p q r s t u v w x y z

1 2 3 4 5 6 7 8 9 0  ! ? @ # € $ & ( ) _ + = < >

S Y M B O L S  &  N U M B E R S



ARIAL
GRAPHIC
STYLE
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G R A P H I C S  E L E M E N T S

For a more powerful graphic style,

we use shapes from the logotype.

3 options are available:

solid shapes, outlines or gradient shapes.   
S O L I D  S H A P E S O U T L I N E S G R A D I E N T



S H A P E S  W I T H  I C O N O G R A P H Y

Shapes can also be used with images.

By embedding an image in a shape

or outlining a shape over an image.
O U T L I N E S S O L I D  S H A P E S



G R A P H I C S  E L E M E N T S

Few examples of how to use

the di�erent graphic style grids. 2 0



G R A P H I C S  E L E M E N T S

The elements of the "k" can also be isolated.

It can be used di�erently: as an arrow,

as a quotation mark or as a symbol.

Nous avons
besoin des
entrepreneurs
de demain !

C É C I L E  N E V E N  -  C E O

Faisons
rayonner
la Wallonie



G R A P H I C  S T Y L E  &  L O G O T Y P E

Few examples on how to use the logotype

with the graphic style.

T H E  S L A N T  O F  T H E  " K "
F O L L O W S  T H E  S L A N T
O F  T H E  B A C KG R O U N D
S H A P E

T H E  L O G O  C A N  B E  P L A C E D
I N  T H E  T O P  L E F T  C O R N E R

T H E  L O G O  I S  P L A C E D  I N
T H E  C E N T E R  O F  T H E  M A P.



I C O N O G R A P H Y

We always use images with natural light

and luminous tones.

G R A P H I C  S T Y L E



I C O N O G R A P H Y

2 options are available for the iconography.

Lively images or images with cropped people.


